INTRODUCTION
Although India has become the leading milk producer in the world, there is a huge disparity in the milk producing areas as the majority of milk come from only some distinct regions of the country. Dairy production in North-Eastern states has traditionally lagged behind when compared to major milk producing states due to its customary and traditional preference for meat. However, in recent years, it is seen that due to the introduction of many state, national and international rural development programs and projects, exposure and experiences and Impact Factor(JCC):5.9865 NAAS Rating:4.16 major changes in the social economic scenario; things are looking brighter for dairying. In the developing world of today, it
is not the lack of technology that worries, but it is the transfer of technology from the point of production to the point of its utilization. There is an increasing gap between innovations in the laboratories and their adoption in the field. The
Herculean task of bridging the ever widening gap to some parity among pockets is understandably entrusted to the extension agencies operating in the country. The bridging of this wide gap is only possible, when there is an effective transfer of the technology and its proper utilization by the farmers. For the various dairy development programs succeed it needs continued and universal participation of the farmers and their constant updating of information related to dairying.
Effective communication, its utilization of different sources and channels of transmission are the essence of extension.
They provide rural people maximum impetus to modify their behavior for sustainable benefits in the society. Therefore, the study was taken up to identify those characteristics carried some relation and which effected utilization of information related to dairying for strategizing a better plan for dairy development.
METHODOLOGY
The study was undertaken to know the psychological and motivational profile among 50 tribes and 50 non-tribal 
FINDINGS AND DISCUSSIONS
Utilization of information referred to the proportion of knowledge brought to application by the respondent, after getting exposure to various sources of information related to dairying (media/agency/networks) like Television, Radio, Newspaper/ dairy magazine/ extension publication, Relatives, Friends, Veterinary officials, Meetings etc, which were considered for study in this investigation? having more members could be involved in farm related activities and also getting more combined exposure of information due to which there were increased need and utilization of information. Again, farmers with more animals were more profit oriented, which led them to search for more information sources and hence increased utilization. Farmers with greater land holding were more prosperous and economically viable and therefore had increased utilization of information. The farmer having more milk production; milk disposal; milk consumption, more income and more income from dairying were economically viable and were greatly motivated for more success which led to more utilization of information. Farmers have more social participation &extension contact obviously had more intensive utilization of information due to their extrovert nature. A farmer with positive attitude towards dairy farming due to its affinity towards new idea was definitely attracted to information related to dairying, and hence increased utilization of information. While a dairy farmer having higher economic motivation had a zeal for increasing his economic status for which he searches for more information for financial expansion, which eventually leads to better utilization of information. A highly motivated farmer due to his nature will be having healthy connection with extension agents and other sources of information, therefore the better utilization of 
Correlation Analysis of Socio-Personal Attributes with Utilization of Information

Multiple Regression of Independent with Utilization of Information
As indicated in Table 2 , out of 15 independent variables, source of motivation for dairy communication was found to have highly positive and significant contributory (P<0.01) on the utilization of information in case of both tribal and non-tribal dairy farmers. All the remaining variables did not contribute significantly to utilization of information. This essentially indicated the fact that the dairy farmers were in readiness to get more beneficial information so as to make their dairying more profitable. Similar finding were seen where De Raad & Schouwenburg, 1996) discussed how decisive the motivation behind broad information seeking is for informational use and outcome while Heinström (2003) reported about the decision to seek information is dependent on motivation. A well motivated farmer will always search for ways for economic improvement for which he has frequent interaction with information sources which leads to better utilization of information. The co-efficient of multiple determination (R 2 ) with 15 independent variables could explain 85.90 per cent (in tribal farmers) and 84.50 per cent (in non-tribal farmers) variation in the utilization of information. The 'F' value for R (15.18, P<0.01) in the case of tribal dairy farmers and (12.37, P<0.01) in case of non-tribal dairy farmers were found to be highly significant. This also indicated that there are necessities for separate strategies in prioritizing the different attributes for utilization of information relating to dairying in the case of tribal and non-tribal farmers. Nevertheless, the attributes already selected had emphatic influence. Extension contact 0.66125** 0.37232** NS-Non-significant. *-Significantat 5% level. **-Significant at 1% level. 
